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#BetterBrandsbyDesign

We partner with ambitious 
brands through strategic 

Brand and Business Design.

Craft • Commerce • Culture • Community
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www.ChanningandCompany.com | Channing Bailey – channing@channingand.co

Channing & Company is an independent Black-owned brand design studio 

in New York City. We are a collaboration-driven studio that partners with 

mission-driven entrepreneurs and brands to create strategically aligned 

design that inspires and produces lasting impact.


Our philosophy, Better Brands by Design, is defined by the guiding pillars: 

Craft, Commerce, Culture, and Community. We are champions of our craft. 

We are known for our work, not simply the brands we work with. Our work 

and team are culturally insightful, relevant, and representative. We are 

purpose-driven and forward-facing for the community we serve. We believe 

design exists to improve lives and incorporate beauty as a part of our 

solutions. Channing & Company is honored to partner with our friends to 

meet this challenge.


From high-growth startups to household names, we are proud to have long-

term partnerships with some of the world’s most forward-thinking brands. 

Our clients include Nike, Adidas, WellRead, Aspire, Memphis Black Arts 

Alliance, National Urban League, Radio Hall of Fame philanthropist Angela 

Yee, and Coffee Uplifts People. 


Channing & Company’s work encompasses brand and business design. Our 

cross-sector experience enriches our work and relationships from education 

to finance and retail to entertainment—with deep expertise in culture, 

brand, and business design. 


We are adept at translating business and impact objectives into powerful 

brand stories and effective design solutions to transform brands, drive 

business and improve lives.

SELECTED WORKS

Patfacts 2 illustration & book Design

Coffee Uplifts People brand & business Design

Brand Design branding, identity, & business Design

About Us

Aspire brand & education Design

Nonchalant brand & apparel Design

mailto:channing@channingand.co
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Channing Bailey is a design and communication expert 

whose work ranges from high-growth startups to household 

names. As the Founder and Chief Creative Officer of 

Channing & Company, and Nashville's #1 education design 

firm, Aspire: A Human Development Company, Channing is 

the lead creative behind some of the most influential 

messages in education, business and culture.


His cross-sector experience enriches his creative work and 

relationships — from education to finance and retail to 

entertainment, with deep expertise in culture, brand, and 

business design. Channing is proud to have long-term 

partnerships with some of the most forward-thinking brands.


Since 2009, Channing works with global companies and 

thought leaders, influencing how the world perceives some of 

the most important brands and entities, including Nike, 

Adidas, Brand Jordan, Angela Yee, Coffee Uplifts People, 

Billionaire Boys Club, and National Urban League.


Channing has been the design-lead on numerous public 

projects and his studio counts some of the nation’s top 

disruptive brands among his firm's clientele. Channing also 

speaks on branding, business, and business design.


Channing is the illustrator and designer of the 2021 

bestselling book Patfacts 2: More Than A Dream, a collection 

of principles that will help you in building your dream. From 

renowned author and educator Patrick Walker-Reese, and 

illustrated by New York-based artist Channing Bailey comes 

this new book packed with the duo’s signature irreverence. 

You'll learn what it takes to build your dream. From start to 

success, and everything in-between, this book is your guide!


About Channing 

Channing Bailey Self-Portrait 2021

mailto:channing@channingand.co
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Our Philosophy - Better Brands by Design

Better Brands by Design
At Channing & Company, we believe the world can be made better by human effort. 

I founded Channing and Company to collaborate with mission-driven entrepreneurs 

and brands to create meaningful design that elevates business and community.


Our approach to partnership is guided by our Better Brands by Design philosophy. 

Better Brands by Design affirms our mission and belief in the transformative power 

of design and collaboration. Design is solution driven. We align our work and 

partnerships with our founding pillars: Craft, Commerce, Culture, and Community. 

Craft

Threading these pillars into the fabric of the brands we shape, our vision is to affect 

change systematically.  To do this, we partner with ambitious brands through strategic 

Brand and Business Design. Through brands we elevate business and create lasting 

impact in the communities we serve.


🤝  #BetterBrandsbyDesign


Channing Bailey

Founder of Channing & Company

Culture

Substance over smoke. We take our assignment, 

however small or "unimportant", and do it really well.

Our work and team are culturally insightful, relevant, 

and representative of the audiences we serve.

We are purpose driven and forward-facing. We elevate 

our community through brand and business design 

utilizing collaboration and commerce.

Community

Commerce Our work is strategic and solution driven. We harness 

the power of design to impact and grow your business.
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Coffee Uplifts People
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Better Brands by Design

Coffee Uplifts People
Coffee Uplifts People (CUP) has an ambitious vision to fulfill the uplifting 

promise of coffee within every touchpoint – from supply chain to consumer.  

Coffee Uplifts People is the brand's name and its mission.


Channing & Company was invited to help define Coffee Uplifts People’s brand 

strategy, and its expression! The story is in the CUP! The CUP mark is a 

symbolic toast between two cups of coffee, illustrating upliftment. At the core 

is the U-bean, signifying the human-centered stories CUP illuminates 

throughout the coffee industry.


Creating economic upliftment and opportunity is at the heart of CUP's mission 

to bring a DIRE Response (Diversity, Inclusion, Representation, Equity) to the 

coffee industry which remains overwhelmingly non-inclusive. Through 

culturally enhancing and service driven experiences, CUP creates pathways to 

diversity, inclusion, representation and equity from farm to the communities 

we serve — this is how Coffee Uplifts People.


CUP is on a conscious journey of quality coffee that is sourced and served 

sustainably with respect for all people. From producers to importers, roasters, 

baristas, and consumers, CUP is fulfilling the promise of coffee at every 

touchpoint. Something's different about this CUP! 

https://www.instagram.com/CoffeeUpliftsPeople/
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Coffee Uplifts People - Packaging
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Coffee Uplifts People - Packaging

ANGELA YEE,  CO-FOUNDER
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Coffee Uplifts People - Cafe Interior & Experience
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Coffee Uplifts People - Cafe Exterior & Messaging
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Coffee Uplifts People - Digital Experience & App Design
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Coffee Uplifts People - Experience Design
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Coffee Uplifts People - Experience Design
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Patfacts 2: More Than A Dream
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Patfacts 2: More Than A Dream

PATFACTS

Patfacts 2
Patfacts is a collection of principles that underscore 

commonalities shared by the most successful dreamers in the 

world, written by educator Patrick Walker-Reese and illustrated 

by New York-based designer Channing Bailey.


Packed with the duo’s signature irreverence, Patfacts 2: More 

Than a Dream illustrates key principles in handling success, 

failure, and manifesting your dreams! Patfacts 2 bridges cultural 

and educational gaps with bitesize, thought-provoking principles 

(”Patfacts”) and engaging illustrations.


Patfacts 2: More Than A Dream is published by Aspire, a Human 

Development Company reshaping education through innovative 

storytelling, interactive programming, and creating culturally 

relevant educational resources for Black and Brown dreamers.


Patfacts 2: More Than a Dream is a must-read for all dreamers 

who aspire to be doers.

illustration

book design

production

programming

marketing
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Patfacts 2: More Than A Dream
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Patfacts 2: More Than A Dream
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Patfacts 2: More Than A Dream
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Patfacts 2: More Than A Dream
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Patfacts 2: More Than A Dream
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Patfacts 2: More Than A Dream
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Patfacts 2: More Than A Dream - 3D Render
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Patfacts 2: More Than A Dream
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Patfacts 2: More Than A Dream
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Patfacts 2: More Than A Dream
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Patfacts - Programming
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Patfacts - Programming
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Patfacts - Programming
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Patfacts - Apparel Design
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Aspire - Development Design & Programming
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Reshaping Education
Through innovative storytelling, marketing, and interactive 

programming, Aspire repurposes entertainment and pop culture to 

create a truly unique educational experience to create lasting, unique 

and impactful connections. By establishing this foundation of 

familiarity and expertise, alongside real-time data assessment, students 

are more engaged and intrinsically incentivized which has been a major 

driver in our differentiation in leveling the playing field and closing the 

opportunity gap for students in underserved communities. 


Since 2013, we have worked with various organizations such as NYC 

Department of Youth and Community Development (DYCD), Girl 

Scouts of America, 100 Black Men, Caterpillar Financial, YMCA, 

Tennessee State University, National Urban League, professional 

athletes, and D-1 athletic programs to translate one fundamental truth - 

that dreams come true everyday, somewhere for somebody, and today it 

can be you. We believe that by equipping dreamers of all ages to 

become the person they want to be tomorrow today–we can change the 

world one dreamer at a time. 


Aspire utilizes researched based goal-setting methodologies while 

incorporating life experiences of our Dream BLDRS to provide effective 

insights and solutions through the focus on professionalism, vision 

creation, goal setting, and team-strengthening. 

Aspire - A Human Development Company
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Aspire - Development Design & Programming
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Aspire - Development Design & Programming
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Aspire - Development Design & Programming
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Aspire - Development Design & Programming
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Aspire - Development Design & Programming
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Aspire - A Human Development Company
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Aspire - A Human Development Company
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Nonchalant - Brand & Apparel Design
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Better Brands by Design

Nonchalant
Nonchalant is Japanese-inspired techwear capturing the attitude and 

essence of the audacious unsung influencers of the American South. 


Nonchalant weaves simplicity and brilliance with the same surgical 

precision that surveys both fear and joy, tragedy and opportunity— 

stoic, always in control, and conscious intention. Channing & Company 

was invited to define Nonchalant’s brand strategy, brand expression, 

and design and manufacture season one — Dirty Duality.


Understated yet unmistakable, Nonchalant is the innovative crossroads 

of function, durability, and utility that distinctly meet hope, 

compassion, and clarity. Forming a bold and energetic alignment of 

clever design, Nonchalant inspires the wearer and his audience to 

move seamlessly without obstruction and inconspicuously from varied 

and often contrasting environments. Each garment is designed for the 

journey in the day of the urbane sophisticate rather than the moment. 
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Nonchalant’s ethos is its name. Treating each circumstance 

with stoic indifference, regardless of up or down, the 

Nonchalant knows we don’t control external events; we only 

control our thoughts and actions in response to them. And no 

turn of fortune, however difficult, can keep us from virtue and 

the steadiness it brings. 


At the heart of techwear is functionality. Like Japanese writing, 

it is adaptive to its environment. Read forward, backward, 

right side up, or upside down; the Nonchalant logo embodies 

these core elements of functionality and adaptability. 

Nonchalant - Brand Design

Traditional and Adaptable
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Nonchalant - Brand & Apparel Design - Season 1
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Nonchalant - Brand & Apparel Design
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Nonchalant - Brand & Apparel Design
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Nonchalant - Brand & Apparel Design
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Nonprofit - Brand Design
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Better Brands by Design - WellRead

Positive wellness choices and sophisticated literacy skills move us all collectively forward. 

WellRead was founded with the vision to be the #1 trusted and reliable resource for creating 

informed and inclusive voices within wellness and subject matter literacy.


Angela Yee, WellRead Co-Founder, has devoted her platform to advocating on the frontlines 

for inclusiveness in the wellness conversation and this theme is central to the mission of 

WellRead. Channing & Company was invited to define and express the vision of a nonprofit 

that exists as a trusted translator of wellness! WellRead is a recognized 501(c)3 Nonprofit.

WellRead - Wellness + Literacy
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Voting Literacy

Career Literacy

Civic Literacy

Sexual Literacy

Financial Literacy

Emotional Literacy

Book Literacy

Wellness Literacy

Travel Literacy

https://www.youtube.com/watch?v=u6PKuu6Z_qQ
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Better Brands by Design - Selected Works

BLK Men in Tech is a non-profit organization with the mission of elevating the 

voice of Black men in the technology space through offering year-round 

engagement opportunities. Through our continual efforts, BMiT aims to establish 

a network of Black men and allies who are committed to providing current and 

future tech leaders with the resources and opportunities they need to achieve 

greatness in the technology industry.

BLK Men in Tech

The Memphis Black Arts Alliance, Inc. is dedicated to improving the quality of 

life and economic wellbeing of Greater Memphis through the preservation, 

celebration and advancement of African American arts, literature, and culture.


We envision imaginations ignited through African American arts and culture 

radiating from Historic Beale Street, moving through Soulsville and across 

Memphis, the Mid-South, and beyond inspiring justice, equity, and sustainable 

community development. We inspire, educate, and engage artists, arts 

organizations, and audiences towards the creation of just and equitable 

communities through creative forward-thinking and shared cultural experiences.

Memphis Black Arts Alliance

Original Identity New Brand Design by Channing & Company
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Better Brands by Design - Investment Estimate

Branding • Strategy • Logo Design • Storytelling & Marketing • Apparel Design Illustration 

Editorial & Book Design • Web Design • e-Commerce • Packaging • Product Design


Stationary • Social Media Pitch Decks  • Merch • Messaging & Voice • Copywriting


Brand Partnerships • Business Innovation 

We partner with ambitious brands through 
strategic Brand and Business Design.
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Thank You

www.ChanningandCompany.com | Channing Bailey – channing@channingand.co
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